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UNIVERSITY OF DAYTON ON "CUTTING EDGE" WITH ELECTRONIC TOOLS, 
FIRST-YEAR APPLICATIONS UP 
DAYTON, Ohio -Applications to the University of Dayton are running more than 50 
percent higher than last fall at this time -largely attributed to the ease of applying 
electronically. 
"With a wide array of college advice and application forms now available on the Web, 
Dayton is pushing the cutting edge to build a full-service electronic boutique," USA Today 
reported on Nov. 12. 
The University of Dayton's interactive admission site on the Web 
(http:/ /www.udayton.edu/admission) allows prospective students to do more than just 
apply for admission. They can apply for scholarships, use a free financial aid estimator 
service, check the status of their application and take a virtual tour. In addition, the site 
provides information in French, Spanish and German for international students, who can also _ 
apply electronically for free. The enrollment management office plans to add information in 
Arabic, Korean, Mandarin and Thai before the end of the year. 
"We're one of the few universities in the nation that offers an online, click-and-send 
application right on our World Wide Web site," said Chris Muftoz, associate provost for 
enrollment management. "You don't download it and mail it in. It's a form that can be filled 
out and.,.Wbmitted at the click of a button." 
Although it's early in the college application process, first-year applications for fall1998 
are up 52 percent, from 941last fall to 1,432 today. Of those, about 45 percent (643) have 
been submitted electronically. For electronic applications, UD waives the $30 application fee. 
A growing number of high school seniors say they would prefer to apply electr9nically. 
More than one-third of high school seniors applying to college prefer to fill out applications 
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online, according to a survey by the Art & Science Group Inc., a higher education marketing firm. 
In 1996, only 11 percent expressed interest in submitting an online application. 
' 
"The interest in online applications is rising very rapidly, and the University of Dayton 
is ahead of the curve," said Richard A. Hesel, of Art & Science Inc. 
Besides the upswing in applications, other early signs at the University of Dayton 
indicate first-year enrollment could be healthy next fall. Campus visits, the single greatest 
indicator of whether a student who applies actually enrolls, are up 12 percent. Earlier this 
month, the admission staff interviewed a record 89 students on one day. The following day, 
900 people attended an open house for prospective students and their families - another all-
time high. 
Munoz expressed cautious optimism about next year's first-year class. "Although we're 
very excited about the number of electronic applications, we have no experience to tell us how 
many of these applicants will actually enroll," he said. 
The University of Dayton is the largest private university in Ohio and ranks among the 
10 largest Catholic universities in the nation. 
-30-
For media interviews, contact Chris Munoz at (937) 229-3717 and Richard Hesel at 
(410) 962-1300. 
